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TOPICS IN THE TOURISM CAPS ABBREVIATION
Tourism sectors TS
Map work and tour planning MTP
Tourism attractions TA
Sustainable and responsible tourism SRT
Domestic, regional and international tourism DRI
Cultural and heritage tourism CH
Foreign exchange FE
Communication and customer care CcC
Marketing M

SOURCES:

1 | Topklas Toerisme Graad 12 Leerderboek

2 Suksesvolle Toerisme Graad 12 Leerderboek

3 Via Afrika Toerisme Graad 12 Leerderboek

4 https://en.wikipedia.org/wiki/2023 Netball World Cup

5 https://www.doi.gov/blog/13-things-you-didnt-know-about-grand-canyon-
national-park

6 https://whc.unesco.org/en/list/

7 https://www.fairtradetourism.org/

8 https://www.bbc.com/news/science-environment-64540696

9 https://mybroadband.co.za/news/enerqy/470217-scary-load-shedding-statistic-
revealed.html
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SECTION A: SHORT QUESTIONS

QUESTION 1
1.1.1 CV
1.1.2 CV
1.1.3 BY
1.1.4 BY
1.1.5 BY
1.1.6 AV
1.1.7 CV
1.1.8 CV
1.1.9 DV
1.1.10 AV
1.1.11 DV
1.1.12 DV
1.1.13 CV
1.1.14 BY
1.1.15 DV
1.1.16 BY
1.1.17 AV
1.1.18 DV
1.1.19 CV
1.1.20 BY
1.21  FV
1.22 AV
1.23 EV
1.2.4 BY
1.25 CV
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FE
DRI
TA
FE
DRI
MTP
CH
DRI
MTP
TS
MTP
TA
MTP
DRI
TS
MTP

SRT

CH
DRI

[20]

CH

[5]
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13.1
1.3.2
1.3.3
134
1.35

14.1
1.4.2
1.4.3
144
1.4.5

151
1.5.2
153
154
155

10 yearsV

British

Yellow feverv

2 litterV

Department of Home affairsy

ITBY

SA Tourism
TBCSAY
EUV

WHOV

Environmentv
EconomicalV
EconomicalV
SocialV

Environmenty
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MTP

[5]

TS

[5]

SRT

[5]

TOTAL SECTION A: [40]
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SECTION B: MAPWORK AND TOUR PLANNING, FOREIGN EXCHANGE
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QUESTION 2

2.1

2.3

Passporty

Visav

International driving permity
Flight ticket

(any THREE)

2.2.1 5hoursV + 4hoursy + 15hoursy = 24 hours

2.2.2  08:00 + 24 (5+4+15) \ = 32 — 24 = 8:00 (27Jul)
LA 08:00 -8 (+1)dst=-7
CT? +2
9 hours difference
08:00 +V 9V = 17:00V 27 Julyv

OR

08:00 + 5hours = 13:00

LA 13:00 -8+1=-7

Virginia ? -4+1=-3

4 hours difference

13:00 + 4hours = 17:00

17:00 + 4hours (stopover) = 21:00

21:00 + 15hours = 36 — 24 = 12:00 (Virginia time)
Virginia 12:00 -3

CapeT ? +2

5 hours difference

12:00 +V 5 = 17:00V 17 JulyN (V for showing +5/+4/+15) / ( hours
difference)

2.2.3 Yes\ ltstart only the next day / 28 JulyV

Medication e.g. sleeping pills

Drink a lot of water

Eat healthy, light meals

Avoid alcohol and caffeine

Try to sleep during the flight

Stretch your legs by standing up and moving in the aircraft
Set your watch to your destination’s time when you board
(any TWO)

MTP
3)

MTP
3)

MTP

(5)

MTP
(2)

MTP

(2)
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2.4  Keep your windows closedy
Lock your doorsV
Know where you going / use a map or GPSV
Look around when standing at a robot
Ensure your vehicle is road worthy
Ensure that your vehicle has enough petrol
Stay in well-lit streets
Don’t pick-up strangers
(any THREE)

2.5  Green channely
All the items are duty free / has nothing to declarev

2.6 19:00 + 12hoursV = 31 — 24 = 07:00
SA 07:00 +2
Lond ? 0+ 1dst=+1
1-hour difference
07:00 -V 1V = 06:00V 10 AugustV

OR
SA 19:00 +2
Lond ? O+1dst = +1

1-hour difference
19:00 -V 14 = 18:00 + 12hoursY = 30 — 24 = 06:00 V 10 AugustV
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MTP

3)

MTP
(2)

MTP

(5)

[25]
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QUESTION 3

3.1

3.2

3.3

3.4

3.5

3.6

© SACAI COPYRIGHT

3.1.1 R1000 x 14 = R14 000
R14 000 +V 17.48+ = $800.92+

3.1.2 R3500 +V21.08V =£166.03V

3.1.3 Cash / bank notesy
Preloaded foreign currency cardy
Credit cardy

EuroV

Yeny

StrikesV

Labour unrestV

Investor confidenceV

Poor economy

Decreasing GDP

Strength of other currencies
Inflation rate

Interest rate

Bad management by governments
(any THREE)

The difference is the profit that the bank / establishment make v~

3.6.1 « The flow of money into other sectors than the tourism sector.V
* Phillip and his wife stay in an accommodation establishment / eat
at a restaurant / hire a car and that establishment get income.\V
« The employees of establishments get their salaries and spend it at

other suppliers e.g. clothing store etc.
(TWO examples for FOUR marks)\VVY
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FE
(4)

FE
(3)

FE
3)

FE
1)

FE
(1)

FE

3)

FE
(2)

FE
(@)

(@)
(4)

[25]

TOTAL SECTION B: [50]
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SECTION C: TOURISM ATTRACTIONS, CULTURE AND HERITAGE

QUESTION 4

TOURISM

4.1  Circular routeV

She starts and ends at the same placeV

4.2  Australia / AustralasiaV

Antarcticay
4.3.1  Machu Picchuv, Peruv
4.3.2  Statue of LibertyV, VSAY
4.3.3  Alcazar of SegoviaV, Spainv
4.3.4  Aushwitzy, Polandv
4.3.5  Floating marketsV, ThailandV
44 441 USAY
North AmericaV
4.4.2  Eco touristy
Cultural touristV
Leisure tourist
Adventure tourist
(any TWO)
4.43  Hiking trailsV
Rock climbing
Visit the Hualapai tribe
Walk on the Skywalk
(any TWO)
4.4.4  The other caves are inaccessible\V
The other caves caved in
Maybe too dangerous to walk to the other caves
(learner’s own opinion)
4.45  They get job opportunitiesy

© SACAI COPYRIGHT

They get a chance to earn an income
Their culture gets good exposure
(any TWO / learner’s own ideas)

Page 8 of 16

TA
@)

TA
(2)

TA
TA
TA
TA
TA

(5x2) = (10)

Please turn over

TA
(2)

TA

(@)

TA

(@)

TA

(@)

TA

(@)
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446  YesV TA
It is the biggest Canyon in the world~
(any other unique reason) (2)

4.4.7  Only allow a restricted number of visitorsy
Only allow guided toursV TA
Fine visitors that damage the area
Spend money to preserve the canyon

(Learner’'s own TWO ideas) (2)

448  Yes/NoV TA
Own motivationy (2)

[30]
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QUESTION 5

51 511

5.1.2

5.1.3

5.14

5.1.5

5.1.6
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Northern CapeV

Richtersveld Cultural and Botanical Landscape
Nama people existed for more than 2 000 yearsV
Unique life style v

Portable huts

Seasonal immigration

(any TWO in paragraph format)

Khomani Cultural Landscape

Exists from the Stone ageV

Khomani San are adapted to the harsh desert lifey/
Unique life style

Oldest culture in the world

(any TWO in paragraph format)

Increase in income
Increased multiplier effectV
Job creation

Word of mouth marketing
Good image of the province
(any TWO)

NoV
The sites are very remote and are not easily accessedv

Build roads to the sitesV

Build airport nearby

Introduce public transport to and from the sites
(Learner’s own ideas) - TWO

Exceptional marketingV

Sustainable management plansv

Efficient and ethical behaviour by the workers
Positive experience by the visitors

Safety and crime prevention

General look and maintenance

(Any TWO + discussed)
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CH
1)

CH

(@)

(@)

CH

(@)
CH
(@)

CH

(@)

CH

2x2=(4)

[15]
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QUESTION 6
6.1 6.1.1 Indabay M
(1)
6.1.2 Set up a stall, handing out brochures of the sitesV
Nama or Khomani people can attend the show (show and tell) M
Present specials for people at the trade show to visit sites
(learner’s own ideas) - TWO (2)
6.1.3 Own slogan for each of the sites:
Richtersveld M
Khomani v (2)

[5]
TOTAL SECTION C: [50]
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SECTION D: SUSTAINABLE AND RESPONSIBLE TOURISM; TOURISM

QUESTION 7

71 711
7.1.2
7.1.3
7.1.4

SECTORS

Hotel AV

TS
)

A

Neat appearance

Very shabby

Beautiful gardens

No gardens

Looks safe and strongly build

Looks like falling apart

e N .

Inviting

Not inviting

TS

(any THREE differences / ONE mark for ONE difference where both

hotels are mentioned)

Name logo, sloganvyy

StationaryVv

Promotions, websites, social media
Marketing material like brochures
Awards won

Staff appearance

Environmental awareness
Customer care policy

(any TWO in full sentences)

New customersy
Repeat visitors
More income

Happy staff members
(any TWO or similar)
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3)

TS

(2x2) = (4)

(@)
[10]
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QUESTION 8

8.1

8.2

8.1.1

8.1.2

8.1.3

8.1.4

8.2.1

8.2.2
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Economic / Profity
Social / PeopleV
Environment / Planety

Fair wages / purchases / working environmenty
Reasonable distribution of benefitsy

Respect for human rights / culture / environmenty
Democracy

Reliability

Transparency

Sustainability

(Any THREE)

Redirect grey water for re-usev

Use energy saving light bulbsv

Switch off any appliance that is not in use

Use slow flowing shower heads

(any TWO or similar — must focus on saving water or electricity)

Staff are treated fairly
Sustainable job creationV
Respect for cultures

Local people receive shares
Training of local people
(any TWO or similar)

The way in which tourism establishments give back to the local
community / way in which the establishments help / uplift local
community \v

A: The hotel is helping the community to build a school\Y

B: The hotel is helping to feed the community / soup kitchenvv
D: The hotel sponsor clothes for the local sports teamvy

E: The hotel collect money for the local hospitalNV

SRT
(3)

SRT

3)

SRT

(@)

SRT

(@)
[10]

SRT
(2)
SRT

(4x2) = (8)

[10]

TOTAL SECTION D: [30]
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SECTION E: DOMESTIC, REGIONAL AND INTERNATIONAL TOURISM;

QUESTION 9

91 911
9.1.2
9.1.3

9.14

9.1.5

9.2 9.21

9.2.2

COMMUNICATION AND CUSTOMER CARE

Natural disastery

TurkeyV
Syriay

Lost their lives / loved ones
Homes are destroyedy

Job losses

Food shortages

Maybe no electricity

(Any THREE or similar)

Decrease of incoming touristsy

Loss of income due to decrease of visitorsy
Destinations are destroyed — visits must be cancelled
(any TWO or similar)

FloodsV
WildfiresV
Tsunami’s
Volcanic eruptions
Avalanches
Droughts
Tornado’s
Hurricane’s

(any TWO)

IncreaseV

Destinations loose visitorsy
Loss of income
Job losses

DRI
1)

DRI
(2)

DRI

3)

DRI

(@)

DRI

(@)
[10]

DRI
(1)

DRI

Must spend a lot of money to install alternative energy sources. (any

TWO or similar)
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9.2.3 International tourist forms a negative perception of South Africa / DRI
nothing works in South Africavy
(any ONE in full sentence) (2)

9.24 Can provide alternative experiences for customers e.g. candle light

dinnersy

Can offer activities like star gazingV DRI

Use alternative methods of cooking e.g. on outside fire
(Learner’'s own TWO ideas) (2)
9.3 931 Land market DRI
(1)
9.3.2 Air market DRI
(1)
9.3.3 Air market DRI
(1)
[10]
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QUESTION 10

10.1 10.11

10.1.2

10.1.3

10.14

10.1.5

10.1.6
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Facilities CC
1)

FriendlinessV cC
1)

Employees must be reprimanded, ask to be more friendly

Appoint the correct type of people that works well with customers+ CC

(Learner’s own ideas) (2)

So that they know what they are doing right and can build on thaty

So that they know what they are doing wrong and can improve on CC

that (2)

Feedback cardv

Surveysv

Follow up calls CC

Web based reactions

Social media feedback

Questionnaires

(any TWO) (2)

Yes\ Their service looks good enough for meV

or CC

NoV Their service looks very bady

(learner’s own opinion) (2)

[10]

TOTAL SECTION E: [30]

GRAND TOTAL: [200]
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